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12. Branding

What these standards cover

Mind's brand rates highly in the voluntary health sector with a considerable lead over any other mental health charity for recognition and reputation. Use of the Mind logo and branding ensures your organisation is instantly recognisable as a Mind association, while representing and promoting Mind’s missions and values. 

Having a brand and logo that is applied clearly and consistently across the Mind network is vital to maintaining our position as the leading mental health charity. Strong visual branding allow local Minds, as a collective and individually, to stand out in today's increasingly competitive charitable sector. In addition, it is important that we avoid any confusion for the public by using different visual identities and branding. Through building a robust visual identity for all forms of communications, we can enable a stronger local presence, raise awareness and give the Mind network a united voice (locally and nationally) with which to effect positive change.

The standards in this quality area cover the use of Mind’s logo and branding materials (physical and digital). The branding standards apply to all materials that are produced and/or distributed by the LMA and are available to the public. This includes:

· Stationery

· Literature

· Merchandise

· Signage

· Digital media (website, presentations, DVDs).

Note: Local Mind associations that affiliate to Mind (National Association of Mental Health) through the Membership Agreement and Trademark Licence have a responsibility to ensure that: 

1. Your logo is the Mind logo. 

2. Any previous Mind logo (eg, the pre-2003 logo of a dove) is replaced with the present Mind logo.

3. The present logo is not broken up, redesigned, altered or obscured (with other images, text or logos).

4. The local Mind association shall not adopt, use or apply to register, any trademark or symbol which includes or is confusingly similar to Mind’s logo.

5. Mind is written with an initial capital letter and then in lower case. As the name “Mind” is not an acronym it should never be displayed in all uppercase letters. 

The standards in the quality area correspond to the obligations of the Mind Trademark Licence for LMAs.

12.1 The standard for the Mind logo

Level 1 (minimum requirements)

Examples of evidence that show the LMA is meeting the standard
Not met
Part met
Fully met
Evidence from LMA and any further comments or areas for action

12.1.1.1 The Mind logo is displayed on all stationery, including letterheads, business cards and compliment slips.
· LMA stationery

· website

· literature and promotional  materials

· annual report


 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

12.1.1.2 The Mind logo is visible on the organisation’s public website (if available online).
· 
 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

12.1.1.3 The Mind logo is displayed on the cover of all literature and promotional materials which are produced by the organisation and available within the public domain. This includes annual reviews, posters and flyers.
1. 
 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

12.1.1.4 All stationery, literature, promotional materials and digital media (eg, website) display the current Mind logo as the primary logo, replacing any alternative or previous logos.
1. 
 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

Level 2 – The standard for the Mind logo

Examples of evidence that show the LMA is meeting the standard
Not met
Part met
Fully met
Evidence from LMA and any further comments or areas for action

12.1.2.1 The Mind logo is displayed in the correct colour(s) as illustrated in the branding style guide.


· LMA stationery

· website

· literature and promotional  materials

· annual report

· job adverts
 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

Level 2 – The standard for the Mind logo (continued)
Examples of evidence that show the LMA is meeting the standard
Not met
Part met
Fully met
Evidence from LMA and any further comments or areas for action

12.1.2.2 The Mind logo is displayed with the strapline, “For better mental health”, using the appropriate format for digital or printed media. The strapline appears as the guidelines advise, without any alteration or reconstruction. 
· LMA stationery

· website

· literature and promotional  materials

· annual report

· job adverts


 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

12.1.2.3 The Mind logo is presented in the correct size and position appropriate to the media/material it is displayed on, in accordance with the Mind style guidelines.
· 
 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

12.1.2.4 The Mind logo’s exclusion zone (area around the logo) is kept clear, in accordance with the style guidelines.
· 
 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

Level 3 – The standard for the Mind logo 

Examples of evidence that show the LMA is meeting the standard
Not met
Part met
Fully met
Evidence from LMA and any further comments or areas for action

12.1.3.1 The current Mind logo is displayed on the premise (s) signage
· LMA stationery

· website

· literature and promotional  materials

· annual report

· job adverts

· premises signage
 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

12.1.3.3 The Mind logo is presented without distortion or deterioration (eg, out of proportion, discoloured or pixelated).

 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

12.2 Mind’s name

Level 1 (minimum requirements)

Examples of evidence that show the LMA is meeting the standard
Not met
Part met
Fully met
Evidence from LMA and any further comments or areas for action

12.2.1.1 The name ‘Mind’ is written with an initial capital and then in lower case on all printed and digital materials. That is “Mind” and not “MIND”. 
· LMA stationery

· website

· literature and promotional  materials

· annual report
 FORMCHECKBOX 

 FORMCHECKBOX 

 FORMCHECKBOX 

Type here

Extra evidence/comments/areas of special interest

Type here


1
1
Don’t lose your work. Please save (Ctrl + S) your work regularly.


